
YOUR TOP TEN

PUBLISHING

CONSIDERATIONS 

A few things 
you must know 

before  publishing



If you have a message in you and have written
your book (or even if you are just thinking
about it), you’ll want to know the following
tips before taking your book to the publishing
stage. 
 
 
We wish authors knew these items, as we see
the same mistakes over and over.  

Your message counts!
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Know your purpose for your book 
 
Authors write for assorted reasons and understanding
your inner reasoning, your purpose will help you
decide many things about writing and publishing.  
 
Knowing your why helps drive where and how you will
publish as well as market your book.
 
For example, some of you are writing to build
credibility — having a book and being an author
automatically builds credibility. Other writers have a
topic about which they are enthusiastic, and they feel
driven to commit it to paper as part of the
fulfillment of their story, legacy, or self-expression.
 
Many writers are using their book as a lead generation
tool as it tells people about their work and makes
people hungry for a deeper experience with the
author. There are also those writers who produce
teaching tools for their clients or to help other
practitioners deepen their skill set.
 
Inspiring others, advocating for change, transmitting
innovative ideas, and possibilities on the planet —
these are also reasons for writing. Knowing the
purpose of your book will help you set a budget.
Strategy influences marketing and publishing your
book; it is a vital step in making key decisions about
bringing your message into the world.
 
Want more of this? You can watch the private class,
The Purpose of your Book here. 

Purpose
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https://youtu.be/A74xpxLx3hA


Know the Audience of your Book
 
As writers, thought leaders, and healers, we have
worked with information as well as messaging
for years. Even with this experience, we sometimes
lose touch with our audience and the needs of our
listeners.
 
It’s common if you have a message, a system, or a
modality, to think that your work has the power to
help everyone on the planet. While that might be
true, you must make sure that the way you share
your message meets your specific target audience. 
 
Consider this: If I target a specific market
or audience, I won’t reach all the people I could reach.
 
Do you believe that? 
 
In truth, yes, you won’t reach everyone if you
choose a specific target audience, but you will
reach people who are ready to hear you. Narrowing
your market can increase your impact and your
book sales. 
 
People are searching for a solution to specific pain
or challenges. When your book clearly addresses
what they want and need, you will spend less time
(and money) convincing these people that you
have the answer. It will make it easier for you to
help others and position yourself easily in the
marketplace since you are speaking to those
ready to hear you.
 
 

audience
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Not only do you want to speak to whomever is ready
to listen, most writers have a “sweet spot.” This is a
client or reader that you genuinely enjoy serving. 
 
Consider your favorite clients and their struggles.
Look at the details of this small segment of people
and take notes on their age and gender. After you have
the demographic details, consider these aspects and
how you can reach them effectively.
 
These are the people you want to target first with your
book. Your messages and ads and methods of
selling your book should “be” where they “are”
looking. (Remember, you can always write a different,
but similar, book for a different audience.)
 
While crafting for your target market you also want to
make sure that your message has a significant enough
impact on the general public. If your topic is obscure,
and no one has written anything about it previously, it
makes it harder to sell your book. Find a way to make
your message, as cutting-edge as it might be,
mainstream and “google-able” as possible.

bonus tip
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The parts of your Manuscript
 
Preface?
Introduction?
Foreword? 
 
 
Front-matter?
Back-matter?
 
Is the back-matter the same as the back
cover?
 
These and other parts of a manuscript can be crazy
making if you don’t understand the purpose of
each section. Each part of a manuscript has a
specific function – and you get to decide if you
need each section. 
 
 
Download the Parts of a Manuscript PDF for details

manuscript

2020 GracePointPublishing.com  719-527-1404 

https://s3.us-east-2.amazonaws.com/authors-matrix/Parts+of+a+Book.pdf


How to write a book that sells 
 
Writing a book and writing a book that sells are two
different things. Sadly, even if you write an incredible
work of art from your Heart, it might not be the kind
of book that sells. 
 
If your goal is to sell books, you’ve got to strategize
the writing process before you do the work to get it
written. Not only will you need to know your audience
and the purpose of your book, you are going to have to
familiarize yourself with current market trends,
language, and even modern book design. 
 
You’ll also have to learn how to market your book and
how to get it distributed into brick-and-mortar
bookstores.
 
There are special tactics you can implement to
virtually guarantee that your book will be a best
seller, but you must be strategic on the front end.
(Strategy is the preparation plan and tactics are the
actions.) Smart planning is a preparedness step before
your writing work really gets started. Know now how
to use Amazon, social media, good copyrighting,
influential strategic marketing partners, video, books
signings, compelling free bonuses, and more to sell
your book and meet your purpose for writing.
 

Here’s the PDF, How to Write a Book that Sells

will it sell?
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Editing sucks
 

 
Your words are powerful. 
 
What you write often shows up in your life so be
prepared for a wild ride that will give you the
chance to “walk your talk” while you are writing
your book (and after publication).  
 
Your words are powerful.
 
Words create. The language we use actually
programs the Reticular Activating System in the
brain. This will cause you to “see” in the world
what you are writing. Use this strange
phenomenon to get clearer about what your
readers are experiencing — it helps them fulfill
how your expertise can help lift them up and use
their challenges as points of transformation! 
 
No matter how well you write, there are
developmental and technical things that those of
us as authors may be too close to know how to
improve our own written artwork. We know in our
Heart and in our Head what needs to be said, but
that's not always what comes out in the print.
 
I’m not going to lie. NO ONE likes the editing
process. It’s painful, feels like criticism, and
rewriting is often painful and joy-less. Trust us
when we tell you that everyone will need editing,
more editing, and then again, more editing.  
 

warning!
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It’s important to know that editing is NOT proof-
reading. Proof-reading is when someone reads your
manuscript for typos and grammar errors.
 
Editing is done by an expert who knows how to take
your message and artfully craft it into an excellent
body of work. Trust the expert - an editor practically
breathes rules about punctuation, syntax, grammar,
split infinitives, dangling prepositions and participles
as well as transitions, tone of voice, consistency in
context and more. A good editor will have you rewrite
your book several times to take it from good to great.
 
You’re going to want honest reviews and to make the
reading experience enjoyable and juicy for your
readers. As a writer, you will never be able to be
objective enough to edit your own book.
 
If you have a tight budget to spend on getting your
book published, spend it on a good editor. Many self-
published writers think they can bypass this
extremely vital process. Your book will not fulfill it’s
potential if you don’t have it edited.
 
(And don’t take editing personally. A great editor will
polish and shine your book.)
 

Your words will echo out into the world and spread
your message; we want them to shine!
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 Getting the numbers right - ISBN’s
 
The International Standard Book Numbers, or
ISBNs, were 10 digits in length up to the end of
December 2006, but since January 2007 it now
consists of 13 digits. ISBNs are calculated using a
specific mathematical formula and include a check
digit to validate the number.
 
Each ISBN consists of five elements with each
section being separated by spaces or hyphens. 
 
You can find all the details of the ISBN numbering
system online, but basically, an ISBN is a product
identifier used by publishers, booksellers, libraries,
internet retailers, and other supply chain
participants for ordering, listing, sales records,
and stock control purposes. The ISBN identifies the
registrant as well as the specific title, edition, and
format.
 
When you publish, you need to understand the
ISBN. Whomever owns the ISBN also owns the
right to the “book package.” That means if you
don't buy it yourself, someone else has control
over how, when, and where your book gets
published, printed, and sold. In short, who owns
the ISBN controls the content package. (you will
still own your words, but may not be able to
publish them elsewhere while under contract)
 

owning your work
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In our years of publishing, not understanding ISBN is
the biggest mistakes writers have made. We’ve seen
countless authors lose their rights to their own work
because of unscrupulous or confusing usage of
ISBN’s.
 
If you self-publish, depending on how you self-
publish, you may not need an ISBN, however it is good
practice and a recommendation.
 
You do NOT need an ISBN for some audio-books,
some self-printed books, and it's optional in Amazon
printed books, You WILL need an ISBN for some e-
books, anything sold in bookstores, in libraries, and
sales through major distributors.
 
 

If you bought ISBNs and you forgot where they are,
you can find them at www.myidentifiers.com
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Covers sell!
 
 

A bad cover can tank your book. Make sure you
research other covers that are best sellers in your
genre. Look at the covers in tiny thumbnails and
ask yourself, 
 
“Would I buy this book?”
 
You want a book cover that is elegant, professional,
and to make sure the print as well as the words on
the binding are aligned and clear. 
 
Take your time to create a good book cover with a
graphic designer who really knows his or her stuff.  
 
Do not design your own book cover but DO find
someone who can help you translate your idea into
a product that will be compelling and beautiful!
 

 

the cover
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Getting published! 
 

There are three types of publishers. Which one you
choose will depend a lot on your goal for your book. 
 
Traditional Publishing: This is the most difficult kind
of publishing to achieve. As a professionally published
author, you do have more “street credibility” because
it is a selective and exclusive process. Usually a
traditional publisher won’t do much marketing for
you, rather relying on you and your reputation and
influence to sell your first book. It’s a great tool for
platform building; however, you won’t make much
money and your publisher retains control over the
rights to your book and the sales of the foreign rights
to your book.
 
Self-Publishing: In this day of digital technology, it’s
easy to self-publish. It was formally known as being
published by a “vanity press.” In the modern world
of self-publishing, the ease of the process allows you
to have greater reach, make more money, AND
maintain control over your own work. You usually pay
upfront costs, keep the profits, do all the marketing
including promotion. Some publishing companies
have a self-publishing imprint (like GracePoint
Publishing) that gives your work associated
credibility without the loss of control of some
traditional publishing contracts.

Finally!
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Hybrid Publishing:  A new, third kind of
publishing has emerged onto the scene. Hybrid
publishing truly offers the best of both worlds.
With hybrid publishing, you pay for costs plus get a
royalty.
 
Usually your marketing is done for you or
minimally with you. Sometimes hybrid publishing
offers higher royalties because both the publisher
and author have skin in the game.
 
No matter which kind of publisher you choose, you
must have a clear understanding of who is doing
the administrative work to get your book
published. Ask these questions before you sign any
agreement or contract:
 
Who pays for editing?
 
Will you (or your publisher) upload to Amazon and
other distributors?
 
Marketing launches are usually included - but ask:
Who is responsible for promotion? What other
marketing resources are available to you?
 
Are there other tools, such as a web-page, podcast,
and video to help your book be seen?
 
Be a smart steward and advocate for your work. Ask
questions and learn enough to make an informed
decision.
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Pricing your book
 

The cost of a book is more than thinking how much
money you want to make. There are the pieces that
are usually (traditionally) considered “sunk” costs of
editing, typesetting, cover art (the things we
mentioned earlier).
 
When selecting a price, it is smart to look at other
pricing of books in the genre and any standard
discounting as some outlets have specific discounts
they require. For instance, Amazon Prime may put
certain books for free in a library as well as has a
discount for those who buy a paperback or hardback
copy. Some e-book sellers have discounts for
members. As you select a smart price point, consider
what other people take as a cut off the top if you are
driven by making a certain margin on each book sold.
 
Remember, though, it’s not only about the dollars.
You need to consider the “purpose” of your book as
you price - if it's to drive clients to you, then you are
not pricing the book for book revenue generation, but
client leads (which likely brings you more revenue
than your book). If you are considering making this a
new series so that customers who purchase it will
continue to buy your future writing, that is a different
consideration for pricing.
 
(You should see this as a reminder to go back to
“know your target audience” as well as the purpose
of writing so that you are ensuring the right pricing to
meet your “why”.)

royalities!
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 Making Time
 
Book writing, marketing, and sales takes time —
always. Be patient, nurture yourself during
this process, and keep your eye on the prize. It’s
typical for it to take a year or longer from the time
you complete your manuscript to holding your
printed book in your hands.  
 
The more care you put into the writing, editing,
publishing, and selling process, the more you will
reap the benefits of your powerful creative
contribution to the world.
 
Writing is a process that requires you to translate
your Heart into words. You are a writer with the
intention to serve the world. Your work, your
words, and your readers are worthy of you doing it
well!
 
 
 
 
 

Be the turtle
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Talk to a publisher! 
 
 

We had people in their 90's publish their first book,
and others take over a decade to finish! 
 
Whatever time it takes, be gentle on yourself AND if
you need a kick in the pants, contact us to help get you
motivated!
 
Here at GracePoint Publishing we would love to help
you get your work into the world. If you’d like to know
more, or just have questions, schedule a call and we
will discuss your project.
 
 
 

Call: 719-527-1404
email:  Publisher@gracepointpublishing.com

 
 
 
 
 
 
 

now what?
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